
Addressable Media from Sky



ENGAGEMENT REACH VALUE RESULTS 



Source: Touchpoints 2022 W2. Index against trust in TV, Based on the following question “Please indicate how much you trust what you see, hear or read on each of the following”. Above results based on anyone 

answering ‘trust a lot’ or ‘trust a little’ – based on following trust levels TV 48.3%, radio 47.7%, national newspapers 33.9%, magazines 23.0%, websites 26.1% social media 9.7% ; Adults based on all adults 15+

*Index compares the level of trust for each media type compared to trust of TV. 

e.g. adults are 80% less likely to have any trust social media compared to TV. 

more trusted – TV 

than social media



Source: 2022, Barb / comScore / Broadcaster stream data / IPA Touchpoints 2022 / Viewers logic to model OOH viewing time * YouTube ad time modelled at 4.1% of content time, TikTok ad time modelled at 3.4% of content time using 

agency and broadcaster data)
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Hello Sky Content 2023 reel

https://www.skymedia.co.uk/essentials/videos/sky-content/



75% 
New to tv

70%
Repeat business

75
Of the UK’s top 

100 advertisers

+4,000 

Advertisers

Brassic 3





Sky Sports F1

Data

Scale Content

Technology

10m



Household data is stored 

on Sky viewing card

Relevant ads for that 

household get sent to 

the box via the satellite 

When an AdSmartable 

spot is identified, the Sky 

box chooses the most 

relevant ad for that spot

That ad is seamlessly 

served over a linear ad in 

the broadcast stream



Affluent family with Kids = YesHome Moving = Pending Home Move



* Sky Sports channels – excludes live programming

** Sky Sports News – excludes GSS and Transfer Deadline Reports



Mapped to market-leading 3rd party 

providers

Proprietary 1st party data

Health & Beauty

Automotive





BARB Region
Met Area

Local Authority

Postcode Area(s)
Postcode Sector(s)*
Postcode District(s)*

Selected box
Radius*

Drive Time*
Delivery/service Area*

*Custom-built segments

Area Postcode Catchment area

AdSmart allows you to pick your ideal audience from hundreds of combinations, so you can be sure only the right households are seeing 

your ad at the right cost for you. You can combine by location and household attributes to best suit your needs. 



75%+ Viewability

Game of Thrones

Household panel:

500k households
Detailed Impression 

reporting

Delivery Measurement





All Herefordshire households

Households – 19,775

Target impressions – 120,707

Cost per impression – 3.4 pence

Campaign Dates: 3rd November to 4th December 2023

£4104



Succession 3
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