Herefordshire
County BID

The Herefordshire County Business Improvement District
(BID) belongs to you as levy-payers. For the period of
the BID, the BID board will be working hard to respond
to your priorities and make a huge impact on the local

visitor economy.

www.visitherefordshire.co.uk | www.herefordshirecountybid.co.uk

Funded by Herefordshire Businesses

WHAT IS THE HEREFORDSHIRE
COUNTY BID?

Herefordshire County Business Improvement District
(BID) is a county wide organisation, where retail,

tourism and hospitality businesses come together for
the period of the BID to invest in agreed projects and
services to improve the local economy and the business
environment. It is a business-led and business funded
organisation.

In November 2021, a postal ballot of eligible business
ratepayers in the proposed Herefordshire County BID
area was conducted. Businesses across the county voted
YES in favour of the formation of a county BID and so
the Herefordshire County BID will operate to implement
its Business Plan between 1st January 2023 and 31st
December 2026.

Over this term the BID levy will raise nearly £2 million
to deliver agreed projects to improve the Herefordshire
offer. Further information together with our business
plan can be found at www.herefordshirecountybid.co.uk

MEET THE TEAM

To be recruited
BID CEO

Tara Emery
BID Business Executive
tara@herefordshirecountybid.co.uk

Contact the BID Team - 07940 145 219

Joe Evans, Chairperson Crumplebury & Green Cow Kitchens
Representing: Bromyard,F&B/Accommodation

Matthew Pudge, Vice Chair The Hop Pocket Shopping Village
Representing: Rural Businesses, Retail

Joanna Hilditch, Vice Chair White Heron Estate
Representing: Kington, Accommodation/Attraction & Leisure

Glenn Jones, Vice Chair Discover Parks
Representing: Leominster, Accommodation

For details of all board members, please visit
www.herefordshirecountybid.co.uk



The Stagg Inn, Titley The Falcon, Bromyard

HEREFORDSHIRE

Herefordshire
County BID

brought to you by

Since 2020, the 'Visit Herefordshire’ campaign has made
enormous headway in positioning our county as an attractive
place to come on holiday. Your BID is committed to continuing
this fantastic work.

We will be running creative marketing and PR campaigns to
entice more visitors to stay and spend locally in your businesses.

KEY CAMPAIGN ACTIVITY SINCE JANUARY 2022

Your BID has funded the following activity:
Devised creative campaigns and seasonal content, plus
ongoing website management and monitoring
Attracted 420,000+ unique website visitors (Jan 2022 - today)
Relaunched The Mortimer Trail, with new downloadable
guides featuring places to eat and stay
Refreshed Black & White Villages with sustainable travel &
family twist
Promoted family holidays ‘in the wild’
Raised profile of county’s eco offer e.g. 'sustainable
staycations’ page & bus packing itineraries
Highlighted seasonal offer e.g. Autumn Colour campaign,
Winter Delights (shopping focus), Spring Staycations
Extended successful Roasts & Rambles campaign by adding
new walks

Launched Media Library - access for all BID members

Ongoing management of social channels:

Instagram 14.2k followers f Facebook 10.4k followers

Press highlights:
Hosted 24 press trips

Generated press coverage in excess of an AVE of £620K from
January 22 to February 23 (AVE is advertising value equivalent)
Coverage highlights include major destination features in
Conde Nast Traveller, National Geographic Traveller, Country
Walking, Countryfile Magazine, Suitcase Magazine, Wanderlust
Magazine, Daily Mail, Guardian, Daily Telegraph, Woman and
Home, Reclaim Magazine and Sunday Times

www.visitherefordshire.co.uk | www.herefordshirecountybid.co.uk



